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*1 EREY—T41>% webpage https://www.pwc.com/jp/ja/services/consulting/customer/marketing/well-being-marketing.html

*2 Shawn Achor. The Happiness Advantage: The Seven Principles of Positive Psychology that Fuel Success and Performance at
Work.2010

*3 james H Fowler, Nicholas A Christakis. Dynamic spread of happiness in a large social network: longitudinal analysis over 20
years in the Framingham Heart Study. British Medical Journal. 2008.
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